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The aim of this study is to find out whether there is a correlation between 
students’ frequency of using YouTube content and speaking skill at 4th 
semester of English Department of IAIN Bengkulu. This study was 
conducted in correlational research which involved 21 students. A 
questionnaire was used to obtain students’ frequency of using YouTube 
content and test was employed to obtain students’ speaking skill. Both 
data were calculated using Pearson Product Moment Formula and SPSS 
Program. The result of this study showed that the coefficient correlation 
(rcount) was higher than the rtable (0,852 > 0,433). It can be said that there 
is a significant correlation between students’ frequency of using YouTube 
content and their speaking skill at 4th semester of English Department of 
IAIN Bengkulu. The interpretation of correlation coefficient 0,852 was 
high correlation. The hypothesis accepted in this research was 
alternative hypothesis (Ha), whereas the null hypothesis (Ho) was 
rejected. In brief, it could be drawn that students’ frequency of using 
YouTube was correlated with their speaking skill. 
       Keywords: YouTube, and Speaking Skill 
Background  
Social media is a forum where people can discuss their issues and 
opinions. It provides a forum for entertainment and connectivity to the youth of 
today and it becomes one of the main platforms for accessing information and 
news. According to Brown there is another advantages of social technologies on 
the internet, is that they are often free or require negligible investment, removing 
a possible obstacle to adoption.1 Therefore, it is what makes social media is the 
most popular operation among todays. The younger generation conducted the 
most common activity that they can access the social media anytime and 
anywhere from their smartphone. Internet users typically developed steadily 
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between 2005 and 2014 (Freund & Weinhold).2 Singh said that 6.5 billion Internet 
users worldwide in 2015, and 7.2 billion Internet users were in 2014.3 According 
to Camilia, Ibrahim, & Dalhatu, the Internet, and especially social media 
applications such as Facebook, YouTube and many others, are obviously 
‘overtaking the world’ and could be considered a "global consumer 
phenomenon".4 
Through  Google, the people that upload content to the website, and the 
viewers who engage with it. Everyday people watch one billion hours of 
videos on YouTube and generate billions of views. On YouTube, 500 hours of 
video are uploaded to YouTube every minute worldwide (Tubefilter, 2019). 
That’s 30,000 hours of video uploaded every hour. And 720,000 hours of video 
uploaded every day to YouTube. This website provides realistic circumstances 
and daily clips for learners that help them get a better understanding of their 
lessons.  
In addition, Kelsen said that YouTube is a readily available source of 
authentic pop culture material.5 It is Encouraging students to interact in an 
educational capacity with popular culture through English language. YouTube 
clips may act as a motivating factor for students wishing to further develop their 
language skills as they endeavor to gain a deeper understanding of content they 
willingly access online. Moreover, it is also available for students to engage in 
outside of class in some form of student-centered learning. 
Maness said researchers believe that when they watch videos from nature 
and real life, students get positive indicators.6 Watching YouTube video can help 
 
2Freund, C., & Weinhold, D. (2002). The Internet and international trade in services. 
American Economic Review, 92(2), 236-240 
3Singh, S. (2017). Importance and challenges of social media text. International Journal 
of Advanced Research in Computer Science, 8(3), 831-834. 
4Camilia, O., Sajoh, I., & Dalhatu, B. (2013). The Effect of social networking sites usage 
on the studies of Nigerian students. The International Journal of Engineering and Science (IJES), 
2(7), 2319-1805. 
5Kelsen, B. (2009). Teaching EFL to the iGeneration: A survey of using YouTube as 
supplementary material with college EFL students in Taiwan. CALL-EJ Online, 10(2), 1-18. 
6Maness, K. (2004). Teaching media-savvy students about the popular media. English 
Journal, 93(3), 46-51. http://dx.doi.org/10.2307/4128808 





students memorize the activities more quickly. As the researchers in this current 
study hope to make use of YouTube, which not only makes the learning process 
more meaningful, but also with more enjoyment said by Alimemaj.7 Alimemaj 
found that students’ ability on the two skills improved after using YouTube. 
Alimemaj’s research aimed to figure out the students’ opinion of learning 
language by using YouTube.8 His research results showed that students thought 
YouTube assist them to improve their English proficiency especially in speaking 
and listening. 
In present era, many ways to improve speaking English skills more 
modernly and more efficiently, one way which is in line with technological 
development is to learn to speak English via YouTube. Learning English by using 
YouTube will have a lot of advantages because learning will be a lot more fun, 
learning the proper pronunciation of a word in a foreign language, using YouTube 
video will make the content easier to understand and you can get a YouTube 
video that is easier to learn on the Internet. Anyone can increase their abilities by 
using YouTube. The ability to speak in English is very important. Burn and Joyce 
note that one of the aims of most language programs is to improve spoken 
language skills and the majority of programs seek to combine both spoken and 
written languages.9  
Based on a survey or preliminary study conducted at the 4th semester of 
the English Department of IAIN Bengkulu, the researcher found most of samples 
prefer using YouTube as media to learn English in almost every day with varying 
YouTube usage and most of them  watched  YouTube 3-4 hours per day or more. 
They watched many videos in youtube in various genres or types of videos, such 
as games, cooking, tutorials, reality shows, and education. According to the 
problem above, the writer has the motivation to do the research to investigate the 
 
7Alimemaj, Zamira. (2010). YouTube, language learning and teaching techniques, 2(3), 
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ccorrelation between sstudents’ frequency of wacthing YouTube Content and 
their Speaking Skill at 4th Semester of English Department of IAIN Bengkulu. 
LiteratureReview  
Definition of  ICT 
ICT can be defined as anything which permits us to access information 
and helps us to communicate with each other or with electronic or digital devices 
that can have an impact on the surroundings. Information and communication 
technology is defined as a varied set of communicating and generating, 
disseminating, storing and handling information technology equipment and 
resources used. In addition, Ali (2012) remarked, there is general consensus that 
the integration off ICT in education procedure progressively in a series of the 
most important steps namely; emerging approaches, applying approach, infusing 
approach and transforming approach.10 
a)   Emerging approach 
In the emerging phase, schools are just beginning to introduce ICT. 
Initially very few ICT tools may exist. As their journey begins alongside the ICT, 
administrators and a few highly motivated teachers begin to explore ICT 's 
potential for school management and teaching in the classroom. In this phase, ICT 
thus helps them to know how to apply and use ICT in the teaching and learning 
process and to become aware of ICT 's potential in their future teaching. 
b)   Applying approach 
Schools acquire additional ICT equipment at the application phase which 
is used by school administrators for more organizational and management tasks. 
At this point, teachers start applying specific software ICT tools such as drawing, 
designing, modeling etc. Often the possibility of applying ICT in their teaching is 
limited only by a lactum of ready access to ICT facilities. 
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c)   Infusing approach 
Schools incorporate ICT throughout the curriculum at the infusing phase. 
It includes teachers in the incorporation into project-based curricula of different 
expertise and skills from other subjects. The curriculum begins by fusing subject 
areas to reflect applications in the real world. The teachers use ICT to help their 
students achieve their goals by accessing their own learning. 
d)   Transforming approach 
In this transforming process, ICT is completely incorporated into all daily 
classroom learning practices, and used to dynamically rethink and renew 
institutional organizations. The focus in the classroom has moved fully teacher-
centered to learner-centered that integrates subject areas into applications in the 
real world. To conclude, teachers see ICT as a natural part of their institutions' 
daily lives and as a learning center for their communities at the transforming 
phase. Forms of social media adapted from Grahl as cited in Alwagait11. 
e)   Social networking sites (SNS) 
Services in which users set up a profile in order to establish a connection 
with friends or other users, who have similar backgrounds or interests. The profile 
contains a users’ personal information. SNS provide various ways for users to 
interact with one another. Examples of SNS include Facebook and LinkedIn. 
f)   Bookmarking sites 
Services that allow users to save, search, and organize links to various 
websites and Internet resources. Many services would require link tagging so they 
can be easily shared as well as searched for. Diigo and Delicious are examples of 
the bookmarking sites. 
g)   Micro blogging sites 
Services that combine SNS and blogging but size limits the messages 
exchanged. Users will sign up for the services. Twitter provides examples of 
micro blogging sites. 
 
 
11Alwagait, E., Shahzad, B., & Alim, S. (2015). Impact of social media usage on students 
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h)   Media sharing sites 
Apps facilitate users to upload and share media including videos and 
photos, and allow users to comment and tag media. Types of apps for media 
sharing include YouTube, and Flickr. 
i)   Social news sites 
It is apps which allow other users to vote about news articles and links to 
external articles that users post. The news articles which get the most votes are 
more prominently displayed on the website. Social news sites for example include 
Digg and Reddit. 
j)   Blogs and forums 
Blogs are like online think diaries, which give other users the chance to 
post feedback on the blog posts. Forums empower registered users to converse by 
post messages with other users. Examples of blogging sites include the Blogger 
and Word Press. 
Advantages of  of YouTube as a Learning Media 
YouTube is known as the largest platform for online video sharing and one 
of the most important sections of the online as well as a source in the wild web 
world. They created YouTube in February 2005 (Bonk). It is considered to be an 
online depository for any digital video file that can be stored and restored 
anytime. Any digital video file that can be saved and restored at any time is called 
an online depository. Watkins & Wilkins state, it also allows users to find, view, 
and share videos that Watkins & Wilkins originally made.12 In addition; millions 
of videos have been posted and shared, YouTube has several ways of finding any 
online videos in every area of existence. It has recently joined the education 
world. 
YouTube has not only been a popular online platform for communication 
or networking but also as a resource for learning foreign languages. Langer notes 
that despite the need for some caution, the most available resources for teaching 
 
12Watkins, J., & Wilkins, M. (2011). Using YouTube in the EFL classroom. Language 
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English are YouTube and other video-sharing sites.13 This has entered the field of 
teaching and learning as it provides opportunities to use instruction in the 
classroom. 
Through the use of YouTube Videos learners can completely engage in 
learning English and be interested in improving their level. Alimemaj found that 
students’ ability on the two skills improved after using YouTube. Alimemaj’s 
research aimed to figure out the students’ opinion of learning language by using 
YouTube.14 His research results showed that students thought YouTube assist 
them to improve their English proficiency especially in speaking and listening. 
This is regarded as support for the teaching and learning process for students, 
teachers, and educational institutions. Educational YouTube videos may also be as 
effective as a teacher in explaining information or demonstrating bridging 
techniques between the learning and teaching process. Videos help students to 
exchange information, particularly for those who wish to improve their language 
skills through social networks or other communication tools. 
In other words, Tarnopolsky and Degtiariova agreed that videos should 
provide students with an opportunity to listen, to see and to understand how native 
speakers behave and talk.15 It will motivate them to practice the pronunciation 
more. In addition to Stempleski as cited in Richards & Renandya, it states that the 
teacher is there to select suitable sequences, prepare the students for the viewing 
experience, focus the attention of the students on the content, play and replay the 
video as required, plan or select viewing tasks, and follow up with appropriate 
post viewing activities.16 
 
 
13Langer R. (2010). Empower English language learners with tools from the Web. 
Thousand Oaks, CA: Corwin. 
14Alimemaj, Zamira. (2010). YouTube, language learning and teaching techniques, 2(3), 
10-12 
15Tarnopolsky, O., & Degtiariova, Y. (2003). Videos in teaching reading for business 
purposes: 
Integrated-Skills approach. The Reading Matrix, 3(3), 169-174 
16Richards, J. C., & Renandya, W. A. (2002). Methodology in language teaching: An 
anthology of current practice. New York: Cambridge University Press. 





Definition of Speaking 
Speaking is an integrated process of meaning-building involving 
knowledge generation, receipt and processing. According to Lewis and Hill 
speaking is a process that covers man things in addition to the pronunciation of 
individual sounds.17 This theory also states that pronunciation stressing and 
intonation will take a big part in this process. Speaking skills are known as 
fundamental skills according to Dewi, so students are required to learn well in 
interacting with others.18  
Many experts and academics have assessed the speaking skills from 
various viewpoints. Although Harmer views that speaking is as a mechanism by 
which learners attempt to use language forms at their command to complete 
certain types of verbal assignments.19 Luama suggests that it is very difficult to 
speak in a foreign language, and that speaking skills take a long time to grow.20 
This is a sophisticated efficient process that consists of more than just saying 
words but also being able to use them correctly in various contexts and putting 
together all the elements of language to render or create the message in question. 
Kurniawan also believes that speaking is a skill needed in everybody's everyday 
interactions in order to fulfill some of their own needs.21 
Speaking is spoken communication that uses words to convey meaning. 
According to Nunan, speaking is process consisting of short, often fragmentary 
utterances in range of pronunciation.22 Language learners need to recognize that 
speaking involves three areas of knowledge: Mechanics (pronunciation, grammar, 
and vocabulary), using right words in the right order with correct pronunciation, 
ffunctions (transaction and interaction) and Understanding when clarity of the 
 
17Lewis, Michael and Hill, Jimmie. 1993.Source Book for Teaching English as Foreign 
Language. Bath: The Bath Press 
18Dewi, H. (2016). Project based learning techniques to improve speaking skill. English 
Education Journal, 7(3), 341-359. 
19Harmer, J. (1998). How to teach English: An introduction to the practice of English 
language teaching. London: Longman. 
20Luama, S. (2004). Assessing speaking. Cambridge: Cambridge University Press. 
21Kurniawan, F. (2015). The use of audio-visual media in teaching speaking. English 
Educational Journal, 7(2), 180-193. 
22Nunan, David. 1998. Designing Task for the Communicative Classroom2. Cambridge: 
Cambridge university press 





massage is essential (transaction or information exchange) and when precise 
understanding is not required (interaction or relationship building). 
Component of Speaking Skill 
 The researcher constructed and summarized the concept of speaking skill 
theories as the indicators of speaking as following: 
a. Fluency 
Fluency refers to the speed and smoothness of oral delivery.  
b. Vocabulary 
Vocabulary is a list or set of words for particular language or a list or set of 
words that individual speaker of a language might use. 
c. Grammar 
Set of language rules that you use, most of the Tim unconsciously, to create 
phrases and sentences that convey meaning. 
d. Pronunciation 
Method  
The researcher used a quantitative method with correalation design. In this 
study reseracher  used a questionnaire and  researcher conducted speaking test to 
determine the relationship between the frequency of Students in watching youtube 
contents  and student speaking. After all processes have been carried out, the 
results were analyzed with statistics or SPSS to determine the relationship of 
social media with student academic performance. Gay et al (2006: 11-12) there 
are three possible result of a correlation study are positive correlation, negative 
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Population and Sample 
The population used in this study was 4th semester student in English 
Department at IAIN Bengkulu, and the samples were 21 students in English 
Department at IAIN Bengkulu which were taken randomly.  
Research Intruments 
In this study researcher used questionnairer and speaking test as main 
intruments to investigate the see the correlation of those two variables as 
previously stated. However to support the data, the researcher did an  interview 
with the students.  
Data Collection 
To find out this data, researcher distributed questionnaire to fourth 
semester students majoring in English whom were recognized as sample in this 
study. Then, researcher asked the sample to answer the questionnaires. Then the 
reseacher anayized the answer. Then after that students gave a speaking test to 
find out the relationship between YouTube and speaking. After that the data was 
processed using SPSS and will be analyzed by the author whether the results of 
the use of social media. 
Data Analysis 
1. Normality test 
The object of the normality test is to know whether or not the sample taken 
from the population has normal distribution. The data are considered in normal 
distribution with significance values exceeds 0.05. 
2. Linearity testing 
Linearity testing is aimed at understanding whether or not there is a linear 
relationship between two variables involved in a study which is determined by the 









3. Hypothesis test 
The researcher used Pearson Product Moment Formula to check the 
hypothesis. Pearson product moment formula used to know if the variable X and 
Y have a significant correlation.  
Results  
The results of the data were presented in form of mean, median, mode, 
standard deviation, the highest, the lowest score, and range complete with the 
table and histogram. The data obtained namely the students’ frequency of using of 
YouTube content and speaking skill can be explained as follow: 
1. The data of the frequency of using YouTube contents 
The data of the frequency of using YouTube content were collected by using a 
questionnaire. The high score of the questionnaire is 78 and the low score is 68.  
 
2. The data of speaking skill 
The data of speaking skill were collected by using a test. The high score of 
the test is 86 and the low score is 64. 






The data analysis  
Before testing the hypothesis in the correlation analysis, it is important to 
test the data through two types of tests, namely normality and linearity tests. In 
addition, the definition and outcome of those tests can be explained as follows: 
1. Normality testing 
Normality testing distribution is aimed to know whether the distribution of the 
data is normal or not. The data of the students’ frequency of using YouTube 
content and speaking skill are considered in normal distribution if significant 
score is higher than 0,05 and it can be said to be abnormal if the significant score 










Tests of Normality 






Score of students’ 
frequency of using 
YouTube content 
,149 21 ,200* ,916 21 ,074 
Score of speaking test ,214 21 ,013 ,940 21 ,222 
*. This is a lower bound of the true significance. 
a. Lilliefors Significance Correction 
There were two results obtained for normality tests from data processing, 
namely the Kolmogorov-Smirnova results and the Shapiro-Wilk results. 
Kolmogorov-Smirnova was used when the number of respondents used exceeds 
30 (>30) and Shapiro-Wilk is used when the number of respondents used less than 
30 (<30). It could be inferred from this description that the data used by the 
researcher is Shapiro-Wilk. 
The result of students' frequency of using YouTube content is 0.07 > 0.05, 
then the data is said to be normally distributed. Meanwhile, the result of speaking 
test is 0.222 > 0.05, then the data is said to be normally distributed. So the data for 
variables X and Y are normally distributed. 
2. Linearity testing 
Linearity testing is aimed to know whether between to variables involved 
in a research, which will be computed by static analysis correlation have 
relationship linearly or not. Determine the linearity test results with an F rating; 
If the value of Fobtained < Ftable, then there is a linear relationship between 
the independent variable and the dependent variable. 
If the value of Fobtained > Ftable, then there is no linear relationship between 
the independent variable and the dependent variable. 








































36,713 8 4,589 ,345 ,92
9 
Within Groups 146,500 11 13,31
8 
  
Total 666,952 20    
 
The result of the linearity test shows that the value of Fobtained is 0.345 
<Ftable 2.95, so there is a linear relationship between students' frequency of using 
YouTube and speaking skills. 






3. Hypothesis testing 
In testing hypothesis, the researcher used Pearson Product Moment 
Formula. The hypothesis of this research is that there is a positive significant 
correlation between students’ frequency of using YouTube content (X) and 
speaking skill (Y). This hypothesis is alternative hypothesis (Ha). To test the 
hypothesis, Ha is changed become null hypothesis (Ho). It says that there is no 
positive significant correlation between students’ frequency of using YouTube 
content (X) and speaking skill (Y). To test the hypothesis, the researcher analyzes 




















Score of students’ 
frequency of using 




Sig. (2-tailed)  ,000 
N 21 21 





Sig. (2-tailed) ,000  
N 21 21 
**. Correlation is significant at the 0.01 level (2-tailed). 
From the results above, it can be concluded that there is a positive correlation 
of 0.852 between the students' frequency of using YouTube content and speaking 
skills. This means that the more often students use YouTube, the better their 
speaking skills will be. But the results of the calculation of the correlation 
coefficient must be seen as significant, so it needs to be compared with the rtabel. If 
N = 21, then the price of rtabel = 0.433. It turns out that the robtained > rtabel 0.852> 
0.433 so that Ho is rejected and Ha is accepted. So the conclusion is that there is a 
positive relationship and the correlation coefficient value between the students' 
frequency of using YouTube content and speaking skills is 0.852. 
Apart from the above results, you can also use the t test to test the importance 
of the correlation coefficient with the formula: 










The tobtained is then compared with the t table price. For dk = n - 2 = 21 - 2 = 
19, then we get t table = 2.093. It turns out that the tobtained 7,09 > ttabel 2,093 so that 





Ho is rejected. This means that there is a positive relationship and the correlation 
coefficient between the students' frequency of using YouTube content and 
speaking skills is 0.852. 
There is a number in the correlation analysis called the coefficient of 
determination, which is the square of the correlation coefficient (r2). As the 
variance that occurs in the dependent variable can be explained by the variance 
that occurs in the independent variable, this coefficient is called the coefficient of 
determination. Therefore, r = 0.852, the coefficient of determination is r2 = 0.8522 
= 0.72. This means that 72% of the variant of speaking skill is influenced by 
students' frequency of using YouTube content, while the other 18% is contributed 
by other factors. 
Based on the simple interpretation above, the researcher noticed that the 
correlation between students’ frequency of using YouTube content and speaking 
skill is strong. It means that there is a correlation between students’ frequency of 
using YouTube content and speaking skill. 
Discussion  
The researcher has collected the data needed for verifying the hypothesis. 
There are two instruments used by the researcher, those are questionnaire and test. 
The first instrument, questionnaire which consisted of 17 items, was distributed to 
the participants to measure of students’ frequency of using YouTube. The second 
instrument, test was used to measure the level of the students speaking skill. From 
the data description, it shows that there was significant correlation between 
students’ frequency of using YouTube content and speaking skill. 
Conclusion 
Based on findings described above, the researcher noticed that the 
correlation between students’ frequency of using YouTube content and speaking 
skill is strong. The result of this study showed that the coefficient corrrelation 
(rcount) was higher than the rtable (0,852 > 0,433). It can be said that there is a 
significant correlation between students’ frequency of using youtube content and 





their speaking skill at 4th semester of English Department of IAIN Bengkulu. The 
interprestation of correlation coefisient 0,852 was high correlation. The 
hypothesis accepted in this research was alternative hypothesis (Ha), whereas the 
null hypothesis (Ho) was rejected. In brief, it could be drawn that students’ 
frequency of using youtube was correlated with their speaking skill. 
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